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Our objectives

BIX Capital Addressing barriers

A USS 15m Social Impact Fund with Improve access to products by:

focus on Sub-Sahara Africa - Addressing Affordability barriers
(demand)

Investment Thesis - In.ves:tin Value Chains (producers,
distributors etc) to address

Unlock suppressed demand for Availability barriers (supply)

Essential Household Products and
Services, realizing:

- Direct benefits for BoP families

- Globalimpacts



BIX Capital model
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Our Theory of Change

Inputs and activities

BIX
capital

Deliver ower
Partner Qutputs two million
Impacts stoves by 2018
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Accelerate
the growth

of social
enterprises
working in the
value chain

Outcomes and impacts
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Thank you!

Jeroen Blim
Managing Director

+31 6270 747 59
jeroen.blum@bixfund.com

Office address:
Weena 690, 215t floor
3012 CN Rotterdam
The Netherlands

Claudia Doets
Director Impact & Investments

+44 7403 725557
claudia.doets@bixfund.com

Office address:

9th floor - 6 Bevis Marks
London EC3A 7BA
United Kingdom



