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Reporting landscape 
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outcome 



Trends in mandatory and voluntary 
sustainability reporting 
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Source: Carrots and sticks publication 



Corporate reporting trends (CH / WBCSD)  

81 / 93 
Average page length 

for sustainability 
reports 

3,7 / 4,2 
Average month 

between reporting 
period and publication 

75 / 88%  
of reporters use the 

GRI guidelines 

50 / 59% 
of reporters use the 
GRI G4 guidelines 

44 / 63% 
of reports are titeld 

‚sustainability report‘ 

17 / 78% 
of companies have 

their report externally 
assured 

Source: WBCSD reporting matters and ÖBU/ engageability ‘Nachhaltigkeitsberichterstattung – quo vadis’ 
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* Source: World Bank, 2014 (excluding purely 
financial companies) 

44’000	listed	
companies*	

120’000’000	
companies	
worldwide	

CDP	

DJSI	

GRI	

B	Corp	

Uptake	of	reporBng	and	other	sustainability	related	
iniBaBves	worldwide	

Despite these development, sustainability is not 
yet mainstream in the private sector 

UNGC	



True business sustainability 

To drive the transition to a more sustainable and low carbon economy at the scale and 
speed required, true business sustainability will be needed 
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Source: Prof. T. Dyllick/ K. Muff, 
Clarifying the meaning of 
sustainable business   



Perferred methods capturing outside 
perspective 
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 Interesting example: Tieto’s open 
crowd sourcing 

 
 
 
 
 

1.  Questionnaires/ surveys 
2.  Established communication  

channels 
3.  Interviews 
4.  Focused group discussion 
5.  One-to-one meetings 
6.  Panel/ Dialogues 
7.  Partnerships 
 

Source: engageability ‘Materiality 360’ 



Examples of stakeholder panels enhancing 
transparency 
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Stakeholder Panel 

Stakeholder Panel 

Sustainability Council 
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„TRANSPARENCY RESULTS IN 
TRUST AND A DEEP SENSE OF 

SECURITY“ 
 

Dalai Lama 




