
Communications Package

Improved Cookstoves 
for Social and Environmental Impact in Uganda
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OUR MISSION

Impact Carbon’s work improves health, reduces poverty, and improves local environ-
ments while slowing climate change. We build and support projects that help people 
access new technologies such as clean cook stoves and water treatment systems. We 
leverage carbon finance and social finance to bring these projects to scale.

OUR APPROACH

Impact Carbon supports locally appropriate and commercially viable technologies to 
ensure maximum uptake and scale. We continually assess new and innovative tech-
nologies in order to best address the needs of our customers.

OUR VALUES

Impact: We drive lasting solutions to real problems 
Entrepreneurship: We innovate, adapt, and pursue ventures to realize opportunity 
Community: We succeed together through teamwork and partnership 
Quality: We are data-driven and practical, and we strive for excellence

OUR IMPACT

Since 2006, Impact Carbon has built programs that have supported the distribution of 
over 638,000 improved stoves and almost 1,000 water treatment devices, benefiting 
more than 3.4 million people to date.

CONTACT

CARBON SALES
Call: +31 (0) 65 178 3371 

Email: jwhalen@impactcarbon.org

IMPACT CARBON HEAD OFFICE 
582 Market Street, Suite 1204, San Francisco, CA, 94104
Call: +1 (415) 968-9087   Email: info@impactcarbon.org

IMPACT CARBON UGANDA OFFICE 
Plot 3848 Rwakiseta Road   P.O. Box 24480. Muyenga, Kampala, Uganda 

Email: info@impactcarbon.org
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This inspiring improved cookstove 
project, developed by Impact Carbon, 
was the first ever cookstove project to 
earn Gold Standard certification and is 
about to reach another major milestone 
– 500,000 stoves sold. The improved 
stoves sold to date have improved the 
lives of over 2 million Ugandans and 
saved families over $75 million in fuel 
costs. It’s been a 10-year journey for Im-
pact Carbon and its stove manufacturer 
partners, from bilateral support for pi-
lot projects, to project scale-up in part-
nership with ClimateCare, to project 
maturity and independence – all which 
have helped create a thriving improved 

cookstove market in Uganda.

Carbon revenues – obtained from the 
1.25 million Gold Standard Verified 
Emission Reductions (VERs) generated 
through this project – fund 100% of the 
Program and are used to support Im-
pact Carbon’s manufacturer partners to 
grow their businesses. Capital invest-
ments are provided for tools and ma-
chinery that streamline production and 
increase the efficiency of the stoves. 
These investments are coupled with 
best-practice guidelines and hands-on 
technical assistance, which ensure they 
can meet demand without compromis-

ing quality or efficiency.

Moreover, the project is now prioritizing 
demand for improved cookstoves by 
deploying large-scale radio mass media 
campaigns to deliver simple and clear 
messaging around the benefits of pur-
chasing and owning an improved cook-
stove, mainly around reduced cooking 
times, lower charcoal usage and signif-
icant cost savings (as much as 50% less 
charcoal needed which can result in 

over USD$100 of savings per year).

Thanks to this project a nascent mar-
ket with a handful of manufacturers is 
evolving into a commercially-sustain-

able market.

Improved Cookstoves 
for Social and Environmental Impact in Uganda
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Body text
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Project impacts and benefits:
»» 450,000+ efficient stoves have been sold to Ugandan 

households and schools.
»» More than two million people benefiting from lower 

energy costs and reduced indoor smoke.
»» 600+ retailers across Uganda increase their income by 

selling stoves in local markets.
»» 70 local Ugandan artisans are employed making the stoves.
»» 500,000+ tonnes of carbon emissions are avoided by 

the project each year.
»» The use of 100,000+ tonnes of charcoal is avoided each 

year, lowering pressure on Uganda’s forests.
»» More than $100+ saved per household per year, 

savings which can be spent on school fees, uniforms 
and medical care.
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C E R T I F I C AT E  O F  P U R C H A S E

Marion Verles CEO

 

Certificate of Purchase
Gold Standard certifies that 

[COMPANY NAME] has purchased
1000 carbon credits in accordance with Gold Standard

from the Improved Cookstoves for Social Impact in Ugandan Communities project
based in Uganda developed by Impact Carbon 

19.01.2017

Gold Standard | Avenue Louis-Casai 79, CH 1216, Geneva, Switzerland | goldstandard.org, +41 22 788 70 80, info@goldstandard.org 

Climate security and sustainable development for all

Please note: this is a sample certificate and not an actual certificate of purchase.



By investing in a Gold Standard certified project, you have demonstrated your 
commitment to supporting greenhouse gas emissions reductions and global 
progress towards climate security and sustainable development. 

This Communications Package has been developed to provide you with the 
tools and guidance you need to showcase the impact you are making by 
investing in Gold Standard certified projects. 

To accompany this guidance, you will receive links to four separate folders 
containing supporting materials:

»» COMMUNICATE IMPACT
This folder contains our Gold Standard brand guidelines and Gold 
Standard logos. The brand guidelines outline best practice for 
communicating about Gold Standard projects and outcomes and provide 
standards for using our logo and assets to represent our brand.

»» SHOW IMPACT
This folder contains high-resolution photographs of the projects you have 
invested in. 
 

»» VISUALISE IMPACT
This folder contains graphic icons for the Gold Standard project(s) you 
have invested in. It also includes an infographic that shows the real value 
of your investment, as estimated by independent researchers. 

»» SHARE IMPACT
This folder contains ‘plug and play’ social media assets for Facebook, 
Twitter, and Instagram. Additionally, an Adobe Photoshop Toolkit has 
been included, which allows for easy customisation and export. 

Please read on for guidance on how to use these materials to tell others about 
the positive actions your company is taking to support the fight against climate 
change and achievement of the United Nation’s Sustainable Development Goals.
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Established in 2003 by WWF and endorsed by more than 80 NGOs, Gold Standard 
is the most widely respected certification standard in the world for carbon credit 
projects. We set the benchmark for the highest integrity and greatest impact in 
climate and development initiatives. Our project portfolio features a range of 
interventions, including renewable energy, cookstoves, forestry, household water 
filters, and biogas projects. 

On top of climate protection, all Gold Standard projects deliver important sustainable 
development impacts, including better health outcomes, gender equality, and 
life-changing improvements in livelihoods for vulnerable communities. So, if you 
your corporate objectives extend beyond reducing or offsetting greenhouse gas 
emissions, buying carbon credits can also deliver outcomes toward your other goals. 

The following page contains key messages about Gold Standard carbon credits 
which you can use to develop website copy and written materials to tell people 
about your investment.

GOOD
GETTING
BETTER.

Local stakeholder 
engagement 

Strong design

Environmental and 
social safeguards

Good governance and 
transparency

Long-term measurement 
of outcomes

Amplified impact of 
benefits

Greater invester 
confidence

Increased investment 
in greater good
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E To aid you in communicating about your investment in Gold Standard carbon 
credits, we’ve provided you with boilerplate language below as a suggested 
inclusion in your marketing materials:

We purchase carbon credits from projects approved by Gold Standard, the most 
rigorous certification standard in the world for climate protection projects. Gold 
Standard was established by WWF in 2003 and is endorsed by more than 80 NGOs. 
It sets the global benchmark for the highest integrity and greatest positive impact 
in climate and development initiatives. 

Gold Standard certified projects not only reduce greenhouse gas emissions, 
helping us in the fight against climate change, but also support local communities 
and contribute to the United Nation’s Sustainable Development Goals. 

Below you will find resources related to sustainable development:

Gold Standard resources:

Who We Are>>

What We Do>>

What We Believe In>>

Frequently Asked Questions>>

Improved Cookstove Activities Guidebook>>

Annual Report 2015>>

Report: The Real Value of Robust Climate Action>>

Additional resources:

UN Sustainable Development Knowledge Platform>>

UN Sustainable Development Goals Communications Materials>>

Greenhouse Gas Protocol>>
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http://www.goldstandard.org/our-story/who-we-are
http://www.goldstandard.org/our-work/what-we-do
http://www.goldstandard.org/our-story/what-we-believe
http://www.goldstandard.org/resources/faqs
http://www.goldstandard.org/blog-item/gold-standard-improved-cookstove-activities-guidebook
http://www.goldstandard.org/blog-item/gold-standard-annual-report-2015-watershed-moment-sustainable-development
http://www.goldstandard.org/blog-item/report-real-value-robust-climate-action
https://sustainabledevelopment.un.org
http://www.un.org/sustainabledevelopment/news/communications-material/
http://www.ghgprotocol.org
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Wind energy projects repre-
sent tremendous progress 
toward a future free of fossil 
fuels. Just as important, these 
projects help countries eco-
nomically and politically by re-
ducing dependence on energy 
imports. Wind energy projects 
can have a positive impact on 
the climate, biodiversity, local 
ecosystems and local commu-
nities. The poor, in particular, 
can benefit from new technol-
ogies as well as employment 
opportunities in construction 
and operations. In addition, 
by creating renewable energy, 
these projects reduce reliance 
on energy imports. This helps 
developing countries work 
toward energy independence, 
with significant implications for 
national finances, economic 
security and political stability.

Biogas projects reduce de-
forestation, thus protecting  
biodiversity and ecosystem   
services. They support the em-
powerment of local women as 
the need for less  wood collec-
tion gives them   more time for 
education and other activities. 
The construction and main-
tenance of the plants lead to 
new employment opportuni-
ties and the residues resulting 
from the fermentation process 
are used as organic fertilizer, 
aiding crop growth and  yields. 
Biogas projects minimise the  
risk of lung disease caused by 
indoor wood burning, and  the 
waste used for powering the 
plants is taken from the villag-
es, ensuring that it does not 
contaminate groundwater or 
pose other risks to local health.

Many families cook their food 
on open fires, often indoors,  
which creates smoke that can 
cause chronic illnesses. Local 
environmental degradation 
in many rural communities  
means that collecting wood  in-
volves  walking  long  distances, 
leaving little time for women to 
attend to their families or seek 
gainful employment. Energy 
efficient clean cookstoves  use 
far less wood compared to an 
open fire – or sometimes no 
wood at all – which leads to 
tremendous time and cost sav-
ings, markedly improving stan-
dards of  living. Women gain  
more time for other activities  
like caring for children, educa-
tion, or work. These stoves also 
lead to improvements in health 
by  improving indoor air quality. 
And because of reduced forest 
degradation, clean cookstoves 
also help  conserve biodiversity 
and  protect natural ecosystem  
services like water purification. 

Afforestation is the establish-
ment of a forest in an area that 
previously was not forested. 
Reforestation is the re-estab-
lishment of forest, either nat-
urally or by direct seeding or  
planting. In simplest terms,  a 
key benefit of Afforestation 
and Reforestation projects  lies 
in trees – more trees, larger 
trees, a diversity of trees.  As 
they grow, the trees absorb 
and hold CO2, contributing 
to global carbon reduction.  
In addition, Afforestation and  
Reforestation projects provide  
other ecological and social  
benefits by increasing biodi-
versity and creating employ-
ment opportunities.

Water filter projects provide 
people with greater access 
to safe drinking water – the 
source of life. Carbon finance 
has enabled these types of 
projects to become econom-
ically sustainable, leading to 
significant improvements in 
public health and household 
welfare. The projects displace  
the use  of firewood fuel tradi-
tionally  used to boil water for 
domestic consumption. So as 
well as significantly reducing 
emissions, water filter proj-
ects also  alleviate pressure 
on environmental resources 
such as local woodlands. Fur-
thermore, they reduce indoor 
air pollution, improving health 
and living conditions for local 
families, and provide econom-
ic benefits, with more employ-
ment opportunities and less  
time and money spent acquir-
ing fuel for cooking. 

Gold Standard delivers climate change and sustainable development impacts 
across a wide range of scopes. To aid you in your communications, we’ve included 
descriptions of some of our project types below. 
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objectives, take a leadership position in climate and development, or comply with 
emission reductions standards, investing in Gold Standard projects means �you’re 
making a meaningful difference by helping to drive progress toward a better 
climate and sustainable future. 

All of our certified projects contribute to multiple UN Sustainable Development 
Goals (SDGs). This means that our projects, and your story, go beyond saving the 
climate. They create jobs. Build communities. And save lives.    

We encourage you to use the photos of the project(s) you have supported with 
the Gold Standard watermark to signify that your investment meets the highest 
quality standards in sustainable development and climate action. 

You may incorporate them into your print and digital campaigns. For example, 
you could upload photos to your website, share via social media, include them 
in your corporate reports and newsletters, or develop a poster campaign to tell 
your employees and clients about the life-changing, climate-positive projects you 
invest in.      
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Lorem ipsum dolor sit amet, con-
sectetur adipiscing elit. Nunc neque 
mauris, egestas eget velit a, dignis-
sim porttitor est. In viverra non au-
gue et feugiat. Sed lobortis posuere 
tellus id tincidunt. Phasellus varius 
magna non augue condimentum, ut 
pulvinar quam laoreet. In felis arcu, 
mattis sed convallis vel, blandit sit 
amet nibh. Nam malesuada porta 
lectus, blandit posuere ligula con-
vallis sit amet. Nam neque neque, 
egestas blandit pharetra sed, biben-
dum in nunc. Nunc ut felis a mauris 

eget nibh eget purus vehicula auc-
tor nec nec elit. Praesent sed pre-
tium ex, non congue leo. Phasellus 
tincidunt, purus et suscipit elemen-
tum, ante felis commodo sapien, 
ut maximus diam ante non tellus. 

Aliquam facilisis ultricies ultricies. 
Pellentesque eleifend nisl enim, sed 
luctus arcu dapibus eu. Nam at odio 
at ex ullamcorper sodales at blan-
dit turpis. Pellentesque luctus, nisl 

est, accumsan volutpat tellus nisl vel 
lacus. Cras ullamcorper massa sit 
amet ex convallis, eget blandit est 
ornare.

Vivamus lobortis volutpat erat, et 
pharetra nisi suscipit ac. Nam tin-
cidunt magna vel iaculis imperdiet. 
Proin at volutpat eros, quis blandit 
enim. Maecenas ultrices tellus ut 
dui placerat, in gravida sem blandit. 
Cras fringilla commodo rhoncus. Ut 
sit amet augue sagittis, cursus dui 
sed, gravida magna. Phasellus nibh 
nulla, rutrum consequat ligula a, iac

Vestibulum pharetra turpis urna, id 
ornare velit pellentesque vitae. Nul-
la dapibus pretium arcu sed viverra. 
Vestibulum vitae feugiat mi, eleifend 
rhoncus risus. Nunc quis hendrerit 
nisl. Pellentesque nisi dui, consec-
tetur eget odio quis, congue porta 
nisl. Class aptent taciti sociosqu ad 
litora torquent per conubia nostra, 
per inceptos himenaeos. Aliquam 
auctor est sed dapibus ultricies.

Vivamus eu lacus nec est vulputate 
ullamcorper quis ut arcu. Praesent 
iaculis malesuada semper. Phasel-

neque. Quisque blandit nisl sed urna 
imperdiet sagittis. Aliquam orci dui, 
semper sed sem in, tincidunt con-
vallis leo. Etiam tortor est, accumsan 
vel ex non, eleifend fringilla erat. 

Vivamus condimentum erat rutrum 
augue porttitor porttitor. Vivamus 
blandit et ante vitae pellentesque. 
Integer mattis pharetra lacus, vitae 
vestibulum risus vulputate fringilla. 
Aenean sagittis erat id orci euismod, 
in accumsan sem porttitor. Nunc im-
perdiet fringilla tempor. Vivamus vel 
diam tortor. Cras auctor hendrerit 
mauris a rhoncus. Nam lobortis sit 
amet eros nec ultricies. Donec ele-
mentum sapien eget leo imperdiet, 
ac sagittis tortor vehicula.

Integer varius nulla ut felis gravi-
da, quis sagittis purus consequat. 
Nam semper ante velit, eu malesua-
da enim cursus ut. In hac habitasse 
platea dictumst. Ut et odio non leo 
cursus posuere. Nullam sed ligula et 
enim congue accumsan eu eget au-

gue. Vestibulum at sagittis ligula. Vi-
vamus neque augue, vulputate non 
nibh ac, malesuada fringilla libero. 
Etiam sit amet nibh eget orci pel-
lentesque elementum. Maecenas 
ullamcorper posuere urna, sit amet 
sodales orci feugiat et. Integer et 
hendrerit purus. Vivamus vehicula vel 
diam at tempus. Aliquam eget con-
dimentum quam.

sollicitudin at, iaculis ac orci. Nam at 
luctus velit. Mauris odio enim, fac-
ilisis id bibendum non, tempor quis 
risus. Phasellus id lacinia risus. Morbi 
eu posuere purus, et porttitor urna. 
Integer iaculis, ex quis rutrum porta, 
libero quam feugiat neque, in dapi-
bus sapien mauris nec nulla. Pel-
lentesque habitant morbi tristique 

“bendum non, 
tempor quis risus. 
Phasellus id lac-
inia risus. Morbi 
eu posuere purus, 
et porttitor urna. 
Integer iaculis, ex 
quis rutrum por-
ta, libero quam 

OUR CSR COMMITMENT
Supporting Gold Standard Biogas Projects in Uganda

NO 
POVERTY

GOOD HEALTH
AND WELL-BEING

DECENT WORK AND 
ECONOMIC GROWTH

CLIMATE
ACTION

Communicate your story
Tell people about the projects you support, why 
your company is proud to support them, the 
people they a	ect and the benefits for local 
communities and the environment

Show Project Photography 
The project photography included in the 

Communicatons Package provide a vivid and 
compelling way to tell your story as a 

participant in the solution.
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Please note: The contents of this panel are only available in the customised communications package. 
For more information, please contact us at info@goldstandard.org!

mailto:info%40goldstandard.org?subject=Communications%20Package%20customization
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Gold Standard projects are designed to contribute toward the UN’s Sustainable 
Development Goals for 2030. That means that your support doesn’t just help the 
climate. It can create jobs, educate women, increase biodiversity, and save lives. 

We have developed graphics that correspond with our different Gold Standard 
project types. Please select and use the visuals which correspond with the project(s) 
you have purchased carbon credits for to complement your communications. 
In doing so, we request that you use the project icons with the Gold Standard 
watermark intact. 

I N F O G R A P H I C S
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Gold Standard Improved Cookstove projects are built from 
the ground up to meet the UN’s 

Sustainable Development Goals for 2030.

That means that your investment helps the climate. And it 
also creates jobs, protects biodiversity, and saves lives.

www.goldstandard.org
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These figures are based on Gold Standard project averages as calculated by a third-party researcher and docu-
mented in our 2014 Impact Report. For complete methodologies and calculations, view the report>>

T H E  R E A L  VA L U E
O F  YO U R  I M PA C T

G O L D  S TA N DA R D
I M P R O V E D  C O O K S TO V E S

Please note: The contents of this panel are only available in the customised communications package. 
For more information, please contact us at info@goldstandard.org!

http://www.goldstandard.org/blog-item/report-real-value-robust-climate-action
mailto:info%40goldstandard.org?subject=Communications%20Package%20customization
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Social media is a great way to connect with your customers and stakeholders to 
share the differences you are making by investing in Gold Standard projects. 

When communicating via social media, we recommend using the #GoldStandard 
hashtag, and highlighting the multiple development benefits your investment 
engenders (see page 4). 
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We support @cdmgoldstandard #forest projects to protect biodi-
versity and reduce greenhouse gas emissions. #SaveOurForests

We’re proud to support @cdmgoldstandard programmes that 
create high quality jobs + sustainability outcomes. 

Did you know? Our investment in #GoldStandard cookstove 
projects improves family health while taking #ClimateAction 
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Please note: The contents of this panel are only available in the customised communications package. 
For more information, please contact us at info@goldstandard.org!

Find out how our investment in #GoldStandard #Cookstove 
projects empowers women to take #ClimateAction

mailto:info%40goldstandard.org?subject=Communications%20Package%20customization
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